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2 =— 7 IR This can be seen in the rise of lifestyle and boutique hotels, as

millennials value a unique experience when traveling.*®

IN—=VFFTA X R —EX IHG recently acquired Kimpton, a highly regarded boutique
hotel chain, in an effort to better capture a changing customer
base that prefers personalization instead of

standardization*’.

7 — VAL AR % Localization is very important for hotels because millennials
want to dive into the local culture. Hence, hotels' design,
artwork, amenities, and services must embrace and reflect

the location in which they operate.*

HEHEAN—Z ANEDD7A3 | . .the lobby is the new living room for the new generation of
) hotel guests*./

The new type of traveler doesn’t mind being alone, but they
want to be alone together. They will sit in the lobby by
themselves, but they want to be surrounded by other

people®,

EF 2T ) vo— ...the availability of check-in options, including advance
check-in from your smartphone, an abundance of WiFi
hotspots and keyless room entries are essential to the
satisfaction of millennial guests.>

O N E AT HMEDSH | Millennials are looking for experiences that they can

2 RRERCY T document on social media platforms. It is now necessary for

% Daylighted, April, 2015, “Millennials in the hospitality industry: how hotels need to adapt,”
Daylighted, (Retrieved November 12, 2015, https://www.daylighted.com/blog/millennials-in-the-
hospitality-industry-how-hotels-need-to-adapt/).

47 IEJJ:

48 IEJJ:

49 Watkis, Ed, February 13, 2014, “Millennials redefine hotel luxury,” Hotel News Now, (Retrieved
November 12, 2015, http://www.hotelnewsnow.com/Article/13142/Millennials-redefine-hotel-luxury).
%0 Watkis, Ed, February 13, 2014, “Millennials redefine hotel luxury,” Hotel News Now, (Retrieved
November 12, 2015, http://www.hotelnewsnow.com/Article/13142/Millennials-redefine-hotel-luxury).
51 Burgess, Kelsey, September 1, 2015, “What Millennials want: The next generation of hotels,” Real
Views, (Retrieved November 12, 2015, http://www.jllrealviews.com/industries/what-millennials-want-
the-next-generation-of-hotels/).

15



hotels to create an ambiance that is not only inspiring but is

worth sharing with the guest’s network®,

Al L ek ...they are still price sensitive, wanting more for less®.

ST 7 ) U —ORREITIBATELE oI, KITTHERNRT 7 ny—
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YRTHNCWSZ &7 ALA—RITHBE TN, KDASZENRTEDL, Ty I A UF
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Do
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T ST RROBRRERG T Y r—a AL TRTAANCERNIRZ D Z N TE
5%, ZoXo, ERRT 7/ u—2RA L TERFBSPIHEL BHBE/EICa br—/L
TAHZENTELZET, MITITE TR TIT RS == BRRBNTELZ LITORN D,

52 [a] |

% Ganatra, Rupa, September 15, 2015, “How Millennials Are Shaping the Future of Hospitality,” British
Hospitality Association, (Retrieved November 12, 2015,
http://www.bha.org.uk/bha_members_news/how-millennials-are-shaping-the-future-of-hospitality/).

° Starwood Hotels & Resorts Worldwide, 2015, “How it works,” Starwood Preferred Guest, (Retrieved
November 12, 2015, https://www.spgpromos.com/keyless/).

% Hilton Worldwide, August 11, 2015, “Hilton Introduces Digital Key, Further Enhancing Industry-
Leading HHonors App,” Hilton Worldwide, (Retrieved November 12, 2015,
http://news.hiltonworldwide.com/index.cfm/news/hilton-introduces-digital-key-further-enhancing-
industryleading-hhonors-app-).

% Hilton Worldwide, July 28, 2014, “Hilton Revolutionizes Hotel Experience with Digital Check-In,
Room Selection and Customization, and Check-Out across 650,000-Plus Rooms at More Than 4,000
Properties Worldwide,” Hilton Worldwide, (Retrieved November 12, 2015,
http://news.hiltonworldwide.com/index.cfm/news/hilton-revolutionizes-hotel-experience-with-digital-
checkin-room-selection-and-customization-and-checkout-across-650000plus-rooms-at-more-than-4000-
properties-worldwide).
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F 7=, Starwood Hotels & Resorts M “Aloft Manhattan Downtown- Financial District” ClZ I L =
TNAROFEORLE L FTDH LI R —E R &M, TiGi (Text it, Get it) & 41T AV
FhEHANT =L —EZXTHDY, TiGI A =2 —Z6 DX v LD, HOv v 7O
HR IC T — REDE £ 472 “The Sightseer”<°, A3 -~ MTZ72 - 72“The Munchies” 3
HESN TS, TiG A=a2—X VR UFOMAAELELEMERFFZHREDEFITEEFETLHZ
ETCHEXTHIENTED, HEOaI2=/r—a VOPTRIFDZHINLTWDLZ L E
WEx, "RTVEBAKLEDAI2=r—va VICHR0 AND 2 ENTE LD TIE RN E
A —KNLTEY—ERTHDH, 5% 7 V7 —nr v/ 0 Aloft Hotels & HMZH— B 2 DOF|H
AREAR 7T /L& )R T <,

[ 32 TiGi A == —5%]

3= el & °F
THE SIGHTSEER THE RE:FRESH
£10 MetroCard, city map Toothpaste, toothbrush, razor,
& 2 drinks at W XY Z= shaving cream & deodorant
£330 £10
OV o | @@
THE HANGOVER THE MUNCHIES
2 bottles of vitaminwater®, Coca-Ccola®, Doritos®, Snickers®
Advil® & 2 bananas & chocolate brownie
£10 £10
PHONE CHARGER SURPRISE ME
Please text “iPhone” or “Android” Fun swag & cool stuff
25 25

F 7=, Instagram <° Facebook O Y — v /L« X hU—F 7 « $—E R L THETE 555
TS T ICT v T T 2E-o TS, I L= A HREEESHT HRAKSERESY

5" Aloft Hotels, “Aloft Launches World’s First Emoji Room Service,” Aloft Hotels, (Retrieved November
12, 2015, http://www.alofthotelshub.com/news/aloft-hotels-launches-worlds-first-emoji-only-room-
service-menu/).

%8 Aloft Hotels, “Aloft Launches World’s First Emoji Room Service,” Aloft Hotels, (Retrieved November
23, 2015, http://alofthotelshub.ssbhubs.com/wp-content/uploads/sites/2/2015/10/Emoji.jpg).
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23 10 LN T A DML A &L 70> T D, FRICHE ORI TRIFBEEE D SV, 7 A U 1D 24 DR
TTINAZ, B N A—&uy RO 7 a7 ¢ B2V 5856, WHotels 4V 3o~
ANVE =T 78 A%ETHIENTED, 2015 FRE TOHRRE TR AR TH L, DX
N, RTAFIHENFERE T AELZE L TREANTHA LWL E 522/ S5< D 21T T
. ZOIDOHERY—MIH TREED LTS,
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% Flynn, Kerry, October 2, 2015, “Snapchat Filters: W Hotels Launches ‘Wish You Were Here’ Ads,
Joining McDonalds, Starbucks And Dunkin’ Donuts,” International Business Times, (Retrieved
November 12, 2015, http://www.ibtimes.com/snapchat-filters-w-hotels-launches-wish-you-were-here-
ads-joining-mcdonalds-starbucks-2124628).

8 Flynn, Kerry, October 2, 2015, “Snapchat Filters: W Hotels Launches ‘Wish You Were Here’ Ads,
Joining McDonalds, Starbucks And Dunkin’ Donuts,” International Business Times, (Retrieved
November 12, 2015, http://www.ibtimes.com/snapchat-filters-w-hotels-launches-wish-you-were-here-
ads-joining-mcdonalds-starbucks-2124628).
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1 Andaz, 2015, Hyatt Corporation, (Retrieved November 12, 2015,
http://www.andaz.hyatt.com/en/andaz.html).

62 The Lark Bozeman, March 18, 2015, “Where Bozeman Begins: The Lark opens April 2015,
revitalizing corner of Grand and Main,” (Retrieved November 12, 2015,
http://www.larkbozeman.com/pdfs/TheLARKLaunch_PressRelease.pdf).
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LLED XD B ERE L MABANTE IV =T M itRE X =7y e LTWORT LT TV
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83 Pentahotels, “For Developers,” Pentahotels, (Retrieved November 12, 2015,
http://www.pentahotels.com/en/hotels/everywhere/everything/developers/).
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Aloft Hotels A modern, fresh and fun destination, Aloft HotelsSM is a place
(Starwood Hotels & Resorts) | where energy flows, personalities mingle, and opportunities
abound. Lighting cities around the world with a social spark, Aloft
hotels all share a sense of excitement that leaves guests amazed and

abuzz®.

6 (Retrieved November 13, 2015, http://www.hunterconference.com/wp-content/uploads/2015/03/2015-
Special-Report-Summary.pdf).

8 Starwood Hotels & Resorts, 2015, “Our Company,” Starwood Hotels & Resorts, (Retrieved November
12, 2015, http://www.starwoodhotels.com/corporate/investor.html).
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Moxy Hotels Moxy is all the style and soul you’ll find at a boutique hotel, but
(Marriott International) way more affordable. Because if you have the guts to go out and
explore the world — and we know you do — at least look good doing

it. It’s just like home, but with a bartender®,

Canopy by Hilton Worldwide | For those seeking an energizing and comfortable experience,
Canopy by Hilton is the fresh, neighborhood hotel that creates a
positive stay through simple guest-directed service and thoughtful
local choices. Our friendly enthusiasts help you discover the best

local food and drink, art and music, fun and fitness options®’.

Hyatt Centric Hyatt Centric hotels provide authentic local experiences for the
savvy traveler who enjoys exploring the destination. These full-
service hotels deliver a friendly, cosmopolitan vibe at the heart of
exciting locations and resort areas around the world. Hyatt Centric
hotels are designed to feel intimate, with eclectic touches, a local

bar and restaurant and knowledgeable staffée.

Ace Hotel Ace Hotel is a collection of individuals — multiple and inclusive,
held together by an affinity for the soulful. We are not here to
reinvent the hotel, but to readdress its conventions to keep them

fresh, energized, human®.

citizenM citizenM aims to bring ‘affordable luxury’ to all ‘mobile
citizens’ around the world, by creating a global portfolio of hotels,
located on prime locations in metropolitan cities and at major

international airports.

Wythe Hotel Wythe Hotel started with the discovery of a factory on the

Williamsburg waterfront. The building was constructed in 1901 and

has been converted into a 70-room hotel™.

6 Marriott International, 2015, “Marriott Brands,” Marriott International, (Retrieved November 12, 2015,
http://www.marriott.com/marriott-brands.mi).

67 Hilton Worldwide, 2015, “Our Brands,” Hilton Worldwide, (Retrieved November 12, 2015,
http://nhonors3.hilton.com/en/explore/brands/index.html).

88 Hyatt Corporation, “Overview of Brands,” Hyatt Corporation, (Retrieved November 12, 2015,
http://www.hyatttravelagents.com/cms.cfm?nPageNo=29694).

8 Ace Hotel, (Retrieved November 12, 2015, http://www.acehotel.com).

© Wythe Hotel, (Retrieved November 12, 2015, http://wythehotel.com).
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Wi-Fi 37§51 B —~~] , Harvard Business Review, (2015 4F 11 H 24 H 4%,
http://www.dhbr.net/articles/-/2251) .

2 Tan Schrager Company, “lan Schrager,” Ian Schrager Company, (Retrieved November 30, 20135,
http://www.ianschragercompany.com/ian_schrager.html).

® Claska, “Hotel” (2015 4 11 H 13 H 4%, http://www.claska.com/hotel/index.html) .
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H 5 H, http://www.nikkei.com/article/DGXLASDZ22I10E_S5A221C1TI15000/).

8 Farb, Brittany, June 23, 2015, “Marriott launches F&B contest in Shanghai,” Hotels, (Retrieved
November 15, 2015, http://www.hotelsmag.com/Industry/News/Details/59216).
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b. Le Méridien Columbus, The Joseph®® (77 A Y #)
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d. Loews Hotels and Resorts®® (A4:7 £ U %)
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8 Storck, Ann Bagel, August 5, 2015, “Ohio hotel showcases commitment to local art,” Hotels,
(Retrieved November 15, 2015, http://www.hotelsmag.com/Industry/News/Details/60229).

8 (Crain’s Cleaveland Business, May 21, 2015, “Hilton Cleveland asks public to snap photos for lobby
mosaic,” Crain’s Cleaveland Business, (Retrieved November 15, 2015,
http://www.crainscleveland.com/article/20150521/NEWS/150529953/hilton-cleveland-asks-public-to-
snap-photos-for-lobby-mosaic).

8 Irwin, Tanya Gazdik, June 30, 2015, “Loews’ Campaign Features Social Media Photos,” (Retrieved
November 15, 2015, http://www.mediapost.com/publications/article/252934/loews-campaign-features-

social-media-photos.html) .
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LOEWS HOTELS & RESORTS LOEWS REGENCY
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8 Gianatasio, David, June 25, 2015, “These Luxury Hotel Ads Use Instagram Shots Instead of
Professional Photos Unusual Indeed for the category,” Adweek, (Retrieved November 30, 2015,
http://www.adweek.com/adfreak/these-luxury-hotel-ads-use-instagram-shots-instead-professional-photos-
165569).

8 =27 RT IV, 2015, TArtistin Hotel | , /3—2 A&7 /LA (2015 4F 12 H 3 HEUfS
http://www.parkhoteltokyo.com/artcolours/aih.html) .
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8 Wittmeyer, Alicia P.Q., September 9, 2013, “With the Olympics Coming to Tokyo, Will Japan Finally
Brush Up on Its English?,” Foreign Policy, (Retrieved November 15, 2015,
http://foreignpolicy.com/2013/09/09/with-the-olympics-coming-to-tokyo-will-japan-finally-brush-up-on-
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IHA FIVDOFETRDO X 9 72—3LHH 5%, “Having secured the right to host the 2020 Olympic
Games, Japanese people from all walks of life have increasingly expressed their concern about Japanese
people’s presumed ‘poor’ English.”
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